
 



 



INVITATION FOR FINAL PRESENTATION 
APPOINTMENT OF ADVERTISING AGENCY FOR PAF CAMPAIGNS 

 
 

1. It is apprised that your agency has been shortlisted for final presentation for continuation / 

appointment of advertising support in respect of major PAF communication campaigns. To ensure fair 

and comprehensive evaluation, your participation is required in the final presentation with the request to 

incorporate the following aspects in the presentation: 

 (a) Portfolio:   Detailed overview of the agency’s previous campaigns relating to Flight Safety 

 campaign, Base Procurement campaign, national events including 23rd March, Independence 

 Day and 06 September, as well as CAS messages, greetings and facilitation material, 

 highlighting creativity, execution quality and institutional relevance. 

 (b) Capabilities Deck:   Outline of the agency’s creative, technical and operational 

 capabilities, including campaign planning, design support, print handling, audio visual production 

 and thematic communication approach. 

 (c) Media Planning: Insights into the agency’s proposed media strategy and planning 

 capabilities for PAF-related campaigns, including print, electronic, outdoor, digital and social 

 media dimensions, wherever required. 

 (d) Recent Thematic Coverage: Proposed conceptual and creative  treatment for recent 

 themes and institutional narratives, including the following: 

  (i) Marka-e-Haq: Projection and depiction of the theme within the PAF organizational 

  environment and related communication platforms. 

  (ii) CAS/PAF Marking Supplementary Special Report: Preparation  and   

  presentation of a supplementary special report reflecting leadership vision, organizational 

  achievements and institutional milestones. 

  (iii) Documentaries as Yaadgaar: Descriptive development and thematic treatment of 

  documentary productions intended as a commemorative record of service, sacrifice and 

  heritage. 

  (iv) Mujahid-e-Aflak Ko Salam and Similar Tribute Concepts: Creative presentation 

  of tribute-based productions honouring air warriors, professional devotion and institutional 

  pride. 

 (e) Printed Publicity and Campaign Material: Approach for concept development, design, 

 and printing facilitation of pamphlets, brochures, leaflets, commemorative handouts, souvenir 

 material and other printed publicity collateral for official campaigns, national events, briefings, 

 exhibitions and ceremonial activities. 

(f) Any Other Innovative Idea: Any additional creative proposal or communication concept 

 aligned with PAF image-building, thematic projection and institutional outreach requirements. 

Note: In addition to the above, a sample of campaign-related souvenir/memorabilia, pamphlet/brochure 

design, or publicity support material may also be presented before the committee for review.  



2. The presentation is scheduled to be convened on 19 May, 2026 at 1100 Hrs in DGPR (AF) 

office. Each agency will be given 10 to 15 minutes to present, followed by a brief Q&A session.  

3. The agency shall ensure the presence of its representative(s) for presentation with all required 

equipment (Laptop/CD/USB/Bluetooth speakers etc.) before the selection committee on stipulated date 

and time. Nomination letter is to be provided by respective agency.  

 

 

 

Director Public Relations 

Directorate General Public Relations (Air Force) 

Air Headquarters E-9, Islamabad 

Tel: 051-9507767 

 

  



CERTIFICATE OF ACCEPTANCE 

 

To:  Director Public Relations 
Directorate General Public Relations (Air Force)  
Air Headquarters E-9, Islamabad 
Tel: 051-9507767 

 
 
M/s [Agency Name] having been shortlisted for selection of advertising agency for PAF assignments for 
the period of 02 years, hereby certify and undertake that:- 

(a) We have read and understood the evaluation criteria and process. 

(b) We unconditionally accept the decision of evaluation committee as final and binding. 

(c) We shall not file any application, complaint or legal challenge against the decision of the 
committee at any forum.  

 

 

Stamp & Signature _______________________ 

Authorized Signatory _____________________ 

Name__________________________________ 

Designation ____________________________ 

CNIC __________________________________ 

Date __________________________________ 

 

 

 

 

 

Note: This certificate must be provided on Company / Firm letterhead before commencement of 
final presentation.  

 


